
INDIAN INSTITUTE OF TECHNOLOGY ROORKEE 

NAME OF DEPARTMENT/CENTRE: Department of Management Studies 

1. Subject Code: IBM-316        Course Title: Introduction to Corporate Finance and Stock Market  

2. Contact Hours:       L:  3     T:   0 P: 0 

3. Examination Duration (Hrs.):        Theory: 3      Practical: 0 

4. Relative Weightage:    CWS: 20-35         PRS: 0        MTE: 20-30        ETE: 40-50      PRE: 0 

5. Credits: 3 6. Semester: Both 7. Subject Area: HSSMEC 

8. Pre-requisite: Nil 

9. Objective: The purpose of this course is to offer the students relevant, systematic knowledge 

of basics of corporate finance and stock market that can be applied in practice while 

making financial decisions and resolving financial problems.  

 

10. Details of the Course 

 

S.No. Contents Contact 

hours 

1. Corporate Finance: An overview, Financial statement; Balance sheet, Profit 

and Loss account 

6 

2. Sources of Capital: Introduction to Equity shares, Debentures, Retained 

Earnings and Preference Share Capital, Venture capital 

6 

3. Operating and financial leverage 4 

4. Discounted Cash Flow Techniques for Investment Decision: Introduction to 

Time Value of Money, NPV and IRR 

7 

5. Risk Analysis; Risk Measurement, Scenario analysis, Sensitivity Analysis 6 

6. Stock Market : primary and secondary market, Types of Stocks, Indices, 

Exchanges,  Bull/Bear Markets,  

4 

7. Portfolio basics:  benefits of diversification, portfolio risk, Mutual fund, ETF 

etc                                                                                                                                                                                                                                                      

4 

8. Efficient frontier and optimal portfolio, single index model   5 

Total 42 

 

11. Suggested Books:  

 

S.No. Name of Authors/Book/Publisher Year of 

Publication / Reprint 

1. Brigham,E. F and Ehrhardt, M.C., “Financial Management: 

Theory and Practice”, Cengage learning. 

12th Edition 2013 

2. Khan and Jain, “Management Accounting”, McGraw Hill 

Education (India) Private Limited. 

7th Edition, 2017 

3. M.Y. Khan and P.K. Jain, “Financial Management: Text, 

Problems and Cases”, McGraw Hill Education (India) Private 

Limited. 

8th Edition, 2019 



4. Ashok Sehgal and Deepak Sehgal, “Fundamentals of Financial 

Accounting”,  Taxmann,s Publishers, New Delhi 

5th Edition 

5. Bodie, Z. A., Kane. A., & Marcus, A. J., Investments (10th 

ed.). McGraw Hill, New York  

10th Edition, 2013 

6. Chandra, P., Investment Analysis and Portfolio Management, 

Tata McGraw Hill, New Delhi  

4th Edition, 2012 

7. Brigham,E. F and Ehrhardt, M.C., “Financial Management: 

Theory and Practice”, Cengage learning. 

12th Edition 2013 

 











INDIAN INSTITUTE OF TECHNOLOGY ROORKEE 

NAME OF DEPTT. / CENTRE DEPARTMENT OF MANAGEMENT STUDIES 

1. Subject Code : IBM-08 Course Title : FUNDAMENTALS OF INNOVATIONS, 
AND BUSINESS MODELS 

2. Contact Hours: L: 2 T: 1 P: 0 

3. Examination Duration (Hrs.): Theory: 0 Practical:0 

4. RelativeWeightage: CWS0 PRS G MTE0 ETE 0 PRE ~ 
5. Credits: [U 6. Semester: Both 

7. Pre-requisite: Nil 8. Subject Area: HSSMEC 

9. Objective: To acquaint students with fundamentals of innovation, entrepreneurship and new 
business models. 

10. Details of the Course: 

S.No. Contents Contact 
Hours 

1 Introduction to innovation, process of innovation, nature of innovation within 6 
finns and their motives for innovation, collaboration with other firms in 
networks and strategies to protect own position 

2 Harnessing innovation for businesses: opening of new markets and developing 7 
new ways to serve existing customers, threats of rapid pace of technological 
change to established businesses and existing business models, opportunities 
for new entrants to markets, response of established businesses 

3 Innovation and entrepreneurship, managing innovation and entrepreneurship, 5 
challenges of innovation strategy, social entrepreneurship and innovation 

4 Globalization of innovation, open system of innovation, recognising the 5 
opportunity, sources of innovation 

5 Designing business models from entry into incubation, development of 5 
business models for your own innovation, analysis of business models of 
competitors and incumbents. 
Total. 28 

-22-



11. Suggested Books: 

S.No. Name of Authors/BooklPublisher Year of 
Publicati 

ou / 
Reprint 

I Bessant J. and Tidd J., Innovation and Entrepreneurship, John Wiley & Sons, 2011 
2nd Edition 

2 Drucker P.F., Innovation and Entrepreneurship, Harper Business 1993 
3 Chanal V., Rethinking Business Models for Innovation lessons from 2011 

entrepreneurial projects, (e book) halshs-00566298, version 2 
4 George G. and Bock A.J., Models of opportunity how entrepreneurs design 2012 

firms to achieve the unexpected, Cambridge University Press 
5 Manmohan R. and Aseem K., Managing Innovations and New Product 2009 

development: Concepts and Cases, PHI Learning 

I 
j 

=1 
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INDIAN INSTITUTE OF TECHNOLOGY ROORKEE 
                                                                                                     

NAME OF DEPARTMENT/CENTRE: Department of Management Studies 

1. Subject Code: IBM-321                 Course Title: Behavioral Economics 

2. Contact Hours:       L:  3     T:   0 P: 0 

3. Examination Duration (Hrs.):        Theory: 3      Practical: 0 

4. Relative Weightage:    CWS: 20-35        PRS: 0       MTE: 20-30       ETE: 40-50      PRE: 0 

1. Credits: 3  6.  Semester: Both                     7.  Subject Area: HSSMEC  

8.    Pre-requisite: Nil                                    

9. Objective: To acquaint students with various aspects of behavioral issues in economics. 

 

10. Details of the Course 

 

S.No. Contents Contact 

hours 

1. Introduction; Nature of Behavioral Economics; Relationship with other 

disciplines; Scope and structure 

3 

2. Methodology: Theories, evidence & consilience 5 

3. Values, preferences and choices 5 

4. Beliefs, heuristics & biases: The standard model, probability estimation, 

magical beliefs 

5 

5. Decision making under risk & uncertainty: Prospect Theory, loss aversion, 

Decision weighting; Recent theories 

6 

6. Mental accounting: Framing & editing; Budgeting & fungibility; Choice 

bracketing & dynamics 

6 

7. The discounted utility models, present –focus, present-bias and alternative 

intertemporal choice models 

6 

8. Behavioural game theory; Social preferences: Types of games and strategies; 

Models of social preferences. 

6 

Total 42 

 

11. Suggested Books: 

 

S.No. Name of Authors/Book/Publisher Year of 

Publication / Reprint 

1. Wilkinson, N. and Kleas, M. An Introduction to Behavioral 

Economics (3rd Edition), Palgrave McMillan 

2017 

2. Forbes, W. Behavioral Finance, Wiley 2015 

3. Diamond, Peter, and Vartiainen, H., (ed.) Behavioral 

Economics and Its Applications, Princeton 

2007 

4. Cartwright, E., Behavioral Economics, 3nd Edition, Routledge 2018 
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