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Appendix-C 
Item No.SENATE: 33.7 

INDIAN INSTITUTE OF TECHNOLOGY ROORKEE 

NAME OF DEPTT. /CENTRE 

1. Subject Code : IBM-Ol 

2. Contact Hours: 

: DEPARTMENT OF MANAGEMENT STUDIES 

Course Title : Knowledge Management 

L: 3 T: 0 P: 0 

3. Examination Duration (Hrs.): Theory[iJ Practica[i] 

4. Relative Weightage: CWS Gi:]PRS [QJ MTE~ ET~ so I PRE[QJ 

5. Credits: [iJ 6. Semester: Both 

7. Pre-requisite: Nil 8. Subject Area: HSSMEC 

9. Objective of Course: To acquaint students with various aspects relating to framework, 
infrastructure, technologies and applications of knowledge management and exposure to 
knowledge creation, storage and distribution practices in India and abroad. 

10. Details of Course: 

S.No. Contents Contact 
Hours 

1 Introduction to Knowledge Management, distinction between data, infonnation 3 
and knowledge 

2 Concept of knowledge creation, intellectual capital creation, human capital, S 
customer capital and organizational capital 

3 Socio-cultural aspects and organizational aspects: Tacit and explicit knowledge; S 
Knowledge organization, group fonnation and team conversion as a social 
mechanism. 

4 Knowledge storage and distribution, KM tools, data warehouse, data mining, S 
knowledge management evaluation and valuation of knowledge 

5 Knowledge sharing practices and barriers: Knowledge sharing proficiencies - 3 
the key to barriers to adoption of organizational memories: lessons from 
industry 

6 Knowledge culture: culture process, culture and knowledge, trust and KM, the 4 
human factor in KM culture, peer-to-peer knowledge, developing and 
sustaining methods of knowledge culture. 

7 Knowledge initiative, knowledge strategic issues in knowledge management, S 
identifying and transferring internal best practices 
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8 Knowledge commerce combining data from existing company sources: 4 
architecture and experiences: Commercialization- the next phase ofKM, the 
convergence of electronic business and KM 

9 KM in indian organizations and MNC: Sharing tacit knowledge: Cases of 4 
I Volvo, Tata Steel, Eicher Motors, General Motors, knowledge window at 

WIPRO, knowledge currency at TCS, 
10 Learning organizations' and organizational learning: alternative strategies for 4 

leveraging the knowledge asset. System and processes oflearning organisation 
Total 42 

11. Suggested Books: 

S.No. Name of AuthorslBookIPublisher Year of 

Publication / 

Reprint 

1 Raman T., "Knowledge Management", Excel Books. 2004 
2 Warrier S., "Knowledge Management", Vikas Publishing House. 2007 
3 Barnes S., "Knowledge Management Systems: Theory & Practice", 2002 

Thomson Learning Press 
4 Maier R., "Knowledge Management System", Springer 2002 
5 Tiwana A., "Knowledge Management Tool Kit", Pearson Education 2002 
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INDIAN INSTITUTE OF TECHNOLOGY ROORKEE 

NAME OF DEPTT. /CENTRE : DEPARTMENT OF MANAGEMENT STUDIES 

1. Subject Code: IBM-02 Course Title : Banking and Bank Finance 

2. Contact Hours: L: 3 T: 0 P: 0 

3. Examination Duration (Hrs.): Theory D Practical C!i:J 
4. Relative Weightage: CWS ~ PRS G MTE~ ET~ 50 I PREGJ 

5. Credits: D 6. Semester: Both 

7. Pre-requisite: Nil 8. Subject Area: HSSMEC 

9. Objective: To apprise students with basic understanding of Banking and Bank 
Finance. 
10. Details of Course: 

SI. No. Contents Contact 
hours 

1. Introduction: trade, commerce, business; Barter system, origin of 
money, medium of exchange, role of money in economy; 
Structure of financial system, instruments, institutions and 4 
markets, growth perspectives of financial system in India since 
1947. 

2. Bank : origin, nature and history; structure of banking; Central 
bank: functions, role and organization structure, instruments of 

4 
central banking (RBI) policy: Bank Rate, Cash Reserve Ratio, 

• 

Statutory Liquidity Ratio and open market operations. 
3. Commercial Banking deposits, credit offering, forms of 

advances and types of credit; letter of credit, deferred payments, 
7 

guarantees, charging of securities; Hypothecation, pledge, 
mortgage, lien and set-off. 

4. Development Banking nature and types; Participation in 
economic development; Role of IDBI, IFCI, SIDBI, ICICI, 6 
SHCL, DFHI, NHB, SFCs, EXIM Bank and ECGC. 

5. Rural Banking: history, structure and growth; Role ofNABARD 
4 

in agriculture and rural development. 
6. Role of banks in financial market: merchant banking, bankers to 

Issue, investment banking, asset management, portfolio 8 
management, depositary and stock broking services. 

7. Changing scenario in banking sector : core banking, universal 
banking, retail banking, housing finance, technology, virtual 5 
banking, e-bankinl!;, credit cards and electronic clearinl!; services. 

8. Scams, frauds, global financial crisis and their effect. 4 

Total 42 
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11. Suggested Books: 

S. No. Name of AuthorslBookslPublisher Year of 
Publication 
/ Reprint 

1. Sethi J., Bhatia N., "Elements of Banking and Insurance", PHI 2009 
2. Gurusamy S., "Indian Financial System", 2no Edition, Tata 2009 

McGraw Hill 
3. Christopher V., "Financial Institutions, Instruments and 2009 

Markets", 6th Edition, Tata McGraw Hill 
4. Clifford G., "Financial Markets, Institutions and Financial 2009 

Services", PHI 
5. Khan M. Y., "Financial Services", stn Edition, Tata McGraw 2007 

Hill 
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Appendix 'A' 
Item No. Senate/48.s 

INDIAN INSTITUTE OF TECHNOLOGY ROORKEE 

NAME OF DEPTT. / CENTRE DEPARTMENT OF MANAGEMENT STUDIES 

1. Subject Code: IBM-03 Course Title : CROSS CULTURAL MANAGEMENT 

2. Contact Hours: L: 2 T: I P: 0 

3. Examination Duration (Hrs.): Theory: 0 practical:0 

4. 

5. 

Relative Weightage: 

Credits: [2:J 
CWS0 PRS G MTE~ ETE 0 PRE~ 

6. Semester: Both 

7. Pre-requisite: Nil 8. Subject Area: HSSMEC 

9. Objective: To acquaint students aspiring for international assignments with cross cultural 
management issues. 

10. Details of the Course: 

S.No. Contents Contact 

Hours 

1 Introduction to culture: Meaning of culture, dimensions of culture, the 5 
phenomenon of culture, layers of culture, cultural entities (level of analysis) 

2 
Theories and dimensions of culture: Cultural dimensions (Hofstede's model 

5 

of national culture), individualism vs. collectivism, large or small power 
distance, strong or weak uncertainty avoidance, masculinity vs. femininity, 
long term - short term orientation 

3 Organisational culture: Meaning, culture in organisations, importance of 6 
organisational culture, composition of culture, models and theories of 
organisational culture, Schein's model of organisational Culture, Hofstede's 
model of organisational culture, competing values framework based culture 
types 

4 Culture and communication: Business communication across cultures, 4 
barriers to intercultural communication, developing intercultural relationships 

5 Culture and conflict: Introduction, cultural factors leading to conflict, 2 
strategies for eliminating conflict arising due to cultural assumption, conflict 
management approaches in a team 

6 Negotiations across cultures: Introduction, negotiations across cultures, 6 
negotiation styles, direct confrontation, types of negotiations, culture and 
negotiation, the role of cultural sensitivity in conflict resolution, cross-cultural 
adaptation, cultural shock, cultural homelessness, cross-cultural teams, cross-
cultural leadership. 

Total 28 
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11. Suggested Books: 

S.No. Name of AuthorslBooklPublisher Year of 
Publication / 

Reprint 
1 David C. Thomas, "Cross-Cultural Management: Essential Concepts", 2na Edition, Sage. 200g 

2 Madhavan, S., "Cross-cultural Management: Concepts and Cases", I sl Edition, Oxford 2011 
University Press 

3 Larry A. S., Richard E. P., McDaniel, E., Roy, C., "Communication Between Cultures", g'n 2013 
Edition, Wadsworth Cengage Learning. 2010 

4 Moran, R., Harris, P., Moran, S., "Managing Cultural Differences", S'n Edition, Routledge. 2010 
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S. 
No. 

I 

2 

3 

4 

5 

6 

INDIAN INSTITUTE OF TECHNOLOGY ROORKEE 

NAME OF DEPTT. /CENTRE DEPARTMENT OF MANAGEMENT STUDIES 

1. Subject Code: IBM-04 Course Title : STRATEGIC HUMAN 
RESOURCE MANAGEMENT 

2. Contact Hours: L: 2 T: I P: 0 

3. Examinatiou DuratiOli (Hrs.): Theory: D practical:~ 

4. RelativeWeightage: CWS0 PRS~ MTE0 ETE 0 PRE ~ 
5. Credits: [2:J 6. Semester: Both 

7. Pre-requisite: Nil 8. Subject Area: HSSMEC 

9. Objective: To develop the perspective of strategic human resource management and 
understand the relationship ofHR strategy with overall corporate strategy. 

10. Details ofthe Course: 

Contents 

Introduction to Strategic Management: Definition, the resource based view of 
the firm, process of strategic management, mission, values and objectives, analysis 
of organisational resources and capabilities 

Goal Setting - Strategic Path to Success: Relationship between vision, mission 
and goal setting, approaches to goal setting, process of goal setting, characteristics 
of goal setting (SMART) 

Aligning Strategic aspects of Human Resources : Definition, models in HRM, 
traditional HRM to strategic HRM, the strategic dimension of HRM, linking HR 
strategies with business strategies 

Strategising the HR Process: Recruitment and retention strategies - Online 
recruitment, outsourcing recruitment functions, headhunting, assessment centers, 
methods used in assessment centers, employee retention 

Reward and Compensation Strategies: Skill based pay, broad banding, variable 
pay, profit sharing, executive compensation 

Training and Developing Strategies: Competency mapping, multi-skilling, 
succession planning, creating a learning organization 

Contact 
Hours 

2 

2 

5 

3 

3 

2 

L-_7----' Performance Management Strategies: 4 
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9 

Meaning and importance, defining performance management, the performance 
management process, rewarding performance, methods for assessment, need for 
performance management, processes and systems for managing performance, 360 
degree feedback 

Developing HR as strategic value addition Function 

Gaining competitive advantage through HR, HR as a strategic business partner, the 3 
VRlO framework, changing role ofHR, future challenges ofHR 

International Human Resource Management 

Introduction, definitions, differences between domestic and International HRM, 4 
effective IHR strategy implementation, reasons for the emergence of IHRM, 
approaches to managing and staffing subsidiaries 

Total 28 

11. Suggested Books: 

S.No. Name of AuthorslBooklPublisher Year of 
Publication / 

Reprint 
I. Mello, Jeffrey A. "Strategic 

3rdEdition, Cengage Learning 
Human Resource Management", 2010 

2 Agarwala, T., "Strategic Human Resource Management", 4tn Edition, 2007 
Oxford University Press 

3 Armstrong, M., "Armstrong's Handbook of Strategic Human Resource 
Management", 5th Edition, Kogan Page 

2011 

4 Bratton, J.; Gold, J., "Human Resource Management: Theory and 
Practice", Pal grave Macmillan, 5th Edition 

2012 

5 Mondy, W. "Human Resource Management", 10th Edition, Pearson 2009 
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INDIAN INSTITUTE OF TECHNOLOGY ROORKEE 

NAME OF DEPTT. / CENTRE DEPARTMENT OF MANAGEMENT STUDIES 

1. Subject Code: IBM-OS 

2. Contact Hours: 

Course Title : MANAGEMENT OF SELF AND 
INTERPERSONAL DYNAMICS 

L: 2 T: I P: 0 

3. Examination Duration (Hrs.): Theory: [2] practical:0 

4. Relative Weightage: CWS~ PRS ~ MTE0 ETE 0 PRE ~ 
S. Credits: [U 6. Semester: Both 

7. Pre-requisite: Nil 8. Subject Area: HSSMEC 

9. Objective: To acquaint the students with the problems of managing oneself and the 
conflicts that he/she may face while working with others in an organization. 

10. Details of the Course: 

S.No. Contents Contact 

Hours 

1 Exploring the self- capabilities; orientation, personal growth, ego states, self 4 
assessment-strength and weaknesses 

2 Creativity: Process of creativity, determinants of creativity, skills in creativity, 5 
creative thinking, nature and characteristics of creativity 

3 Transactional analysis, exchange relationship - inputs and outcomes of 5 
relationships, relevance of inputs and outcomes 

4 Issues and challenges involved in managing diversity, individual biases towards 4 
diversity management, enhancing skills for effective diversity management 

S Interpersonal dynamics and relationship, interaction theory, dialectical theory, 5 
inclusion and identity, cohesion and development 

6 Self and organizational culture ,personal effectiveness and self-leadership, 5 
understanding your thinking process, identifying the filers on your world 

Total 28 
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11. Suggested Books: 

S. No. Name of AuthorslBooklPublisher Year of 
Publicatiou / 

Repriut 
1 Blanchard, K., "Leading at a Higher Level", FT Press 2010 

2 Hargaden, H. and Sills, C .. "Transactional Analysis: A relational approach" ,2nd Edition, 2002 
Brunner- Routledge . 

3 Constatine , Patrick M.B. Dowsan, "Managing Change Creativity & Innovation", Sage 2009 
Publications 

4 Berne, E., "Games people play: The psychology of human relationships" Grove Press 1964 

5 Robert A. B. and Donn B., "Social Psychology: Understanding Human Interactions", 2004 
Prentice Hall of India 
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INDIAN INSTITUTE OF TECHNOLOGY ROORKEE 

NAME OF DEPTT. / CENTRE DEPARTMENT OF MANAGEMENT STUDIES 

1. Subject Code : IBM-08 Course Title : FUNDAMENTALS OF INNOVATIONS, 
AND BUSINESS MODELS 

2. Contact Hours: L: 2 T: 1 P: 0 

3. Examination Duration (Hrs.): Theory: 0 Practical:0 

4. RelativeWeightage: CWS0 PRS G MTE0 ETE 0 PRE ~ 
5. Credits: [U 6. Semester: Both 

7. Pre-requisite: Nil 8. Subject Area: HSSMEC 

9. Objective: To acquaint students with fundamentals of innovation, entrepreneurship and new 
business models. 

10. Details of the Course: 

S.No. Contents Contact 
Hours 

1 Introduction to innovation, process of innovation, nature of innovation within 6 
finns and their motives for innovation, collaboration with other firms in 
networks and strategies to protect own position 

2 Harnessing innovation for businesses: opening of new markets and developing 7 
new ways to serve existing customers, threats of rapid pace of technological 
change to established businesses and existing business models, opportunities 
for new entrants to markets, response of established businesses 

3 Innovation and entrepreneurship, managing innovation and entrepreneurship, 5 
challenges of innovation strategy, social entrepreneurship and innovation 

4 Globalization of innovation, open system of innovation, recognising the 5 
opportunity, sources of innovation 

5 Designing business models from entry into incubation, development of 5 
business models for your own innovation, analysis of business models of 
competitors and incumbents. 
Total. 28 
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11. Suggested Books: 

S.No. Name of Authors/BooklPublisher Year of 
Publicati 

ou / 
Reprint 

I Bessant J. and Tidd J., Innovation and Entrepreneurship, John Wiley & Sons, 2011 
2nd Edition 

2 Drucker P.F., Innovation and Entrepreneurship, Harper Business 1993 
3 Chanal V., Rethinking Business Models for Innovation lessons from 2011 

entrepreneurial projects, (e book) halshs-00566298, version 2 
4 George G. and Bock A.J., Models of opportunity how entrepreneurs design 2012 

firms to achieve the unexpected, Cambridge University Press 
5 Manmohan R. and Aseem K., Managing Innovations and New Product 2009 

development: Concepts and Cases, PHI Learning 

I 
j 
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Appendix 'B' 
Item .NoSenate/45.16 

.' .. 

.' iDEPARTMENTiOf MANAGEMENT STUDIES 
.,"'"'' - . '. ,' .. " - - " 
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.C<} "j ........... •....•.•• ., •. 

'. 4 6 
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11. Suggested Books: 

S.No. Name of Authors/BooklPublislier 

I GilbertChurchiU, Jr., "Marketing Research- MethodologicaJ Poundations",6th Edition, The 
. Dryd!'ll.f'\'ess 
2 Mldh()tra,Naresh ,--, ' "Marketing Research: An appliedorientatjon", II In Edition, Pearson 

PubliCation . 

3 Aaker DavidA., "Marketing Research", 10" Edition, Wiley Publications 

4 Majumdar, Ramanuj. "Marketing Research-Text application and case studies", New Age 
International.Publications. , 

.-- -
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2012 
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Appendix 'c' 
Item No Senate/45.16 

INDIAN INSTITUTE OF TECIINOLOGYI,{OORKEE 

. NAME OF DEPTT. I CENTRE : DEPARTMENT OF MANAGf:MENT STUDIES 

·l.S\lbject Co~e : 181\:1.07 

2.:Contact Hours: 

3. Exaljination D\lration (Hrs.): 

CoursJl Title : QVALITY.MANAGEMENT 
. . . 

L: 3 TiOP:O 

TI!WIY-l J 'j Pracdcal:EJ , 

4. 

5. 

R¢laijve Wclghtage: 

C~its: IL] 
cwsJ ISjfliS FOI MTEI3Sj ETEG PREE] 

6. Sen.41Ster: ,Both 

1. Pre-requisite: Nil 8. Subject Area:.I'ISSMEC 

9. ObJective: The objective of this subject is to lI!)quaint students aboutquality-relatQ1 issues, 
including quality planning, analysis, and control. . 

lO. Detailsofthe COUI1l$! 

S.No. ContJlnts Contact 

. Hours 

'I 'lntroducti9n - history, definition,Responsibility for q\ll;l\ity, Totalq!lality 8 
manllgement - approach, Leadership, Customer satisfaction,Employee 
involvement, Continuous process improvement, SlIpplier {lartIlership, Cost of 

. Door QUlllity. , 

2 Seven QC tools, Quality function deployment, ISO 9O(lO,Bench marking, Poka 10 

yoke, Failure mode and effect analysis,;Designof experiments, Tllguchi's ql!Rlity 
. ' ~ 

engineering, and T9ta1 productive maintenance.' 
. 

3 Statistical qualitycontrol-.. fundamentals -.assignableeauses. Rational 12 
sub grouping, Contr91 charts for varilibles - average rartge chart,.average standard 
lltlVlatiofi chart,·.controlchartsfor attI;ibutes - chart for &action non-confcmning, 
chart fot count of non-confonnities,Process caoabilitv, Sixsl!mlli 

4' . Acceptance sampling - operating characteristiccu..ve. TypesofsampUng plans, 12 
Acceptance qu,ditylevel, Average.outgoing quality, Sampling plan design, 
Reliability -life~history curve, System reliability alldTesting.· 

Total 42 
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11. Suggested Books: 

S.No. Name of AuthorsIBooklPublisher Ycarof 
Publieation I 

Reprint 
I BestCrficild, D C and Besterfield C, "Total Quality Management", Pearson Education Asia 

. . . . .. 1999 

2 Mootgomery, D.C, "Statistical Quality Control: A modem introduction", 6m Edition, Wiley 2010 
India . 

3 F~igerlbaum, "Total Quality Control", 3r
• Edition, McOqtwHiII . 1991 

4 Hallsen B L, and Ohare P M, "Quality Control Bod Application". Prentice Hall India 1993 , 
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INDIAN INSTITUTE OF TECHNOLOGY ROORKEE 

NAME OF DEARTMENT : DEPARTMENT OF MANAGEMENT STUDIES 

1. Subject Code: IBM-10 Course Title: Corporate Social Responsibility 

2. 

3. 

Contact Hours: 

Examination Duration (Hrs.): 

L:3 T:O P:O 

Theory:3 Prattical:O 

4. Relative Weightage: CWS:25 PRS:O MTE:25 ETE:50 PRE:O 

5. Credits:3 6. Semester: Both 7. Subject Area: HSSMEC 

8. Pre-requisite: Nil 

9. Objective: To introduce students to the larger theoretical and empirical aspects of 
Corporate Social Responsibility (CSR). 

10. Details of Course: 

SI.No. Contents Contact Hours 

1 The Meaning and Importance of Corporate Social Responsibility 6 
Evolution of CSR, CSR and the law of economics, CSR and 
social legitimacy, CSR expectations in rich and in poor societies 

2 The evolving role of stockholders, The iron law of social 6 
responsibility 
Moral and economic arguments for CSR 

3 The Role of Stakeholders in CSR, Stakeholder advocacy, The 6 
role of business in society, Consumers' awareness and 
willingness to pay for socially responsible corporate behavior. 

--'-

4 The communications revolution and its impact on CSR, 6 
Globalization and CSR, Different stakeholders, different 
perspectives, Success arid failure with CSR initiatives, Corporate 
response to citizen demands via CSR, The five stages of 
organizational growth in CSR . 

5 The Strategic Importance of CSR' Implementation, CSR as a 
balance between organizational means and ends, The strategic 
lens: vision, mission, strategy, and tactics, Environmental and. 6 
other global forces propelling CSR, Impact of globalization and 

I 
-1~-



communications technologies 

6 The strategic CSR model, The business-level CSR threshold 6 
Implementing CSR; CSR as competitive advantage 

7 Case Studies in Organizational, Economic, and Societal CSR 6 
Issues 
Organizational issues (actions versus intentions, corporate 
commitment, voluntary versus mandatory, stakeholder activism) 
Economic/business issues (branding, diversity, sustainability, fair 
trade, wages)Sociai issues (outsourcing, corruption, human 
rights, patents) 

Total 42 

11. Suggested Books: 

S. No. Name of Authors/Book/Publisher Year of 
Publication 

/ Reprint 
1. Taylor, J. Gary and Patricia Sharlin., "Smart Alliance: How a 2004 

Global Corporation and Environmental Activists Transformed a 
Tarnished Brand - Chiquita", Yale University Press. 

2 Prahalad, CK., "The Fortune at the Bottom of the Pyramid: 2004 
. Eradicating Poverty through Profits", Wharton School Publishing 

3 Grayson, David and Adrian Hodges, "Everybody's Business: 2001 
. Managing Risks and Opportunities in Today's Global Society", 
Doring Kindersley 

4 Amit Sachdev CSR Good Book, Liveweek Business, New Delhi 2013 

5 Anderson, Ray, "Mid-Course Correction: Toward a Sustainable 1998 
~ Enterprise: The Interface Model", Chelsea Green Publishing 

Company 
6 Wayne Visser, "The Quest for Sustainable Business 2012 

An Epic Journey in Search of Corporate Responsibility", Renouf 
Publishing Company 

i-
II jUl10'l 
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